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Foreign buyers now key target

FIFTEEN PERCENT OF FLORIDA HOMEBUYERS IN 2004 WERE FROM OUT-
side the United States, an NAR study finds. Almost 60 percent of
Florida’s foreign buyers came from Europe, with more than half of
those from the United Kingdom. Venezuela and Canada were the big-
gest sources outside Europe. Three-quarters of purchases were for
vacation or investment; almost 20 percent of homes were purchased
to accommodate buyers’ part-time work in the United States. Thirty-
commared with about § percent of U.S. buyers.
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Health or housing? High housing costs make it
difficult for 27 percent of likely voters to pay for
health care, including medical insurance, the Na-
tional Low Income Housing Coalition says. A guar-
ter of respondents say they've had trouble meeting
“their housing costs in the past year, and two-thirds
say high housing costs impede their ability to pay for
other pecessities, including food and transportation,
and to save for retirement. More: Click Current
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Bad preapprovals hurt deals. Faulty lender preapproval
letters are a main reason real estate deals fall through, finds a
survey of more than 1,700 practitioners by Campbelli Com-
munications for trade publication Inside Morigage Finance.
Salespeople and brokers say almost 40 percent of preapprovals
from Internet-based lenders, 30 percent from mortgage bro-

Click Current Links at REALTOR.org/réaltormag.
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0 L dorne 15 years ago and; _now'-
thriving, is causing a stir with
its shrill mating call that resi-
dents liken to airport noise.
“1 would rather live next to a
highway,” Mac Lowson, CCIM,
president of the Hawaii
Association of REALTORS”,
told the Associated Press this
e 1 gimmer. “What will happen
o when the market isn't so red-
hot? People will buy houses
where there aren't coqui
| {rogs iearby” Two-thirds of
real estate practitioners in a
| university study last year said
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A market with (frog) legs. In
the midst of one of the hottest
real estate markets in the
country, practitioners on Mani
and Oahu are worried prices
could soon be hurt—not neces-
sarily by higher interest rates
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WQl;ki;ig'w;i"t_h state and federal
agencies to control the frog
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kers, and 20 percent from national lenders are faulty. More:

9 fhé_f:o@’s loud call would hurt: | v ) : The
_ = "] -promotion lasinched April 1
“The University of Hawafiis =

‘population, and HAR{ssup-

Links at REALTOR.org/realtormag.

Signs of the times. In the midst of booming sales,
homeowners in some hot markets have received so

marg calls from developers, practitioners, and homebuyers

that)theyre taking preemptive measures. One neighborhood ‘
d bungalow-style houses in Lake Oswego, Ore., near Port- |
. was so popular with developers wanting 10 replace the i
es with higger ones that more than a dozen homeowners
i sted “not for sale” signs, the Dow Jones item says. The signs
are popping up in the Brooklyn, N.Y, Park Slope neighbor- - -

hood, too.

| porting bils i the state

legislature providing financial
support for coqui population
control. More: Click Current
Tinks at REALTOR.org/realior
mag. ——Rt:)bﬂ?’f Freedman

Georgia

A (free) car in every garage.
To get the edge on its competi-
tors, Atlanta-based builder
TForrest Homes is giving buyers
a free two-vear lease on a
Volkswagen Beetle. In return,
homeowners agree to keep
 builder and dealership ad- -
“vertisements on the ¢ar. The

and applies to about & dozen

- of the companys new-home.
communities in the Atlanta, -
metro avea—Robert Freedman
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FEconomic powerhouse. Real d

“estate accounted for 11.5 per-

cent of econornic activity in the
state between 1993 and 2004,
the Virginia Association of .
REALTORS” says in a report. The
value of the sector includes the
spending it spurs i other
industries and the taxes gener-
ated in property development,
sales, and transfers, among
ather things. “The data gives

us a strong positien from

which to approach our legisla-
tors for their support on real
éstate—friendly initiatives,” says
Tisa Noon, VAR's director of
cominunications and markets -
ing. More: Click Ciirrent

| Linksat -REALT_OR.M;Q/T@@Z_?Q&:

miag.—Pat Toeglor .
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